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Black Friday crowds were thin in 2015 as holiday shoppers opted to shop online.
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More shoppers made purchases on mobile—rather
than just browsing—with mobile sales accounting for
over 1/3 of all online shopping on Black Friday.
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Cyber Monday still wins out over the other 4 holiday
shopping days, but the other days are gaining fast.
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Holiday Shoppers Were in the Mood for
Online Deals over Thanksgiving Weekend
Online Black Friday
Sales Up
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Crowds Thinning in Favor of Online Shopping
Over $3 Billion in revenue
2015 Cyber Monday set a new record for a single day
of online sales that also topped expectations.
CNBC

Brick-and-mortar retail sales on Thanksgiving
and Black Friday came in at roughly

Black Friday brought in
$10.4 Billion this year
versus $11.6 Billion in 2014.

$12.1 Billion
which is lower than in 2014.
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On Thanksgiving and
Black Friday, consumers
spent approximately

Estimates show that
in-store sales decreased by

$4.45 Billion

12-15%

online.
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Some analysts blamed slower in-store sales on
“Black Friday fatigue” and the expansion of retailer
discounting and promotions ahead of Black Friday.
For example, Target was offering 10 days of deals
before Thanksgiving.

in the 3-day period
(Friday - Sunday)
over the previous year.
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People are getting more comfortable
buying on Mobile, not just browsing.
Mobile shopping accounted for over 1/3 of all online shopping on Black Friday 2015 in the U.S., 36.1%
according to e-commerce analytics ﬁrm Custora.

That’s up

77.6%

22.1%

30.3%
77 .6% of all orders made on mobile devices took place on

iPhones or iPads, while only 22.1% took place on Android devices.

from last year

The good news for Android is that its share of the pie is up slightly from 19.5%
of orders last year.

55% Shopped

45% Shopped

on their mobile devices
with 35% of all Cyber
Monday orders.

from work on their
desktops with a conversion
rate of 7.91%, with 65% of
Cyber Monday orders.
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Using Black Friday & Cyber Monday
to Start Holiday Shopping

77.6%

Of those polled (as of Nov. 28) said they had already started
their holiday shopping.
National Retail Federation

The Black Friday Myth
The importance of Black Friday has long been more myth than fact.
Black Friday is generally not the year’s biggest shopping day.
MasterCard estimated that shoppers bought more on Dec. 23 last
year, presumably in a late scramble for Christmas gifts.
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Cyber Monday Still Most Popular
of the 5 Shopping Days
There was 18% year to year growth on Cyber Monday.

Smartphone:

Tablet:

43% of shopping

Steady at 12%.
Conversion rate of
5.41%, resulting in
11% of orders.

trafﬁc. Conversion
rate of 3.04%,
resulting in 24% of
orders.

Mobile

Desktop

55% for total trafﬁc (Smartphone+Tablet).
35% of all orders.

45% shopped from work.
Conversion rate of 7.91%,
65％ of all orders.

Various Shopping Peaks of Cyber Monday
Starting at 5am-6am ET, every hour was a new peak until 2-3pm. Cyber Monday shoppers took a bit
of a break, dipping from 5-6pm. After 6pm it was off to the races again until the 10-11pm hour.

18.1%

From 12pm thru 3pm EST
Monday, online sales were
up 18.1% from the year
before, according to IBM.
That's way up from IBM's
tally of an 8.5% sales gain
for full-day Cyber Monday
last year.
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46%

Mobile users accounted for
46% of all online trafﬁc, up
16% over 2014, IBM said.
Robust online sales late
in the day push Cyber
Monday revenues to more
than $3 Billion for the ﬁrst
time, setting a new record
for a single day of online
sales that also topped
expectations.
IBM
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16%

According to the Adobe's
Digital Index, total online
sales on Cyber Monday
rose 16% compared to last
year, to $3.07 Billion.
CNBC

